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PART — A 

 Answer any FIVE of the following questions. (5  4 = 20 Marks) 

1. What is Marketing Environment? 

 Ðèþ*ÆðÿPsìý…VŠü ç³ÇçÜÆ>Ë¯èþV> ¯óþÑ$? 

2. Explain the buying decision process. 

 Mö¯èþ$VøË$ °Ææÿ~Äæý$ {ç³{MìüÄæý$¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

3. What are the advantages of labeling? 

 Ìôý¼Í…VŠü {ç³Äñý*f¯éË$ HÑ$sìý? 

4. Explain psychological pricing. 

 Ðèþ*¯èþíÜMæü«§æþÆæÿË Ñ«§é¯èþ… ÑÐèþÇ…ç³#Ðèþ$$?  

5. Discuss the pillars of direct marketing. 

 {ç³™èþÅ„æü Ðèþ*ÆðÿPsìý…VŠü Væü$Ç…_ ^èþÇa…^èþ$Ðèþ$$? 

6. Importance of Advertising. 

 {ç³Mæür¯èþË Äñý$$MæüP {´ëÐèþ$$QÅ™èþ? 

7. Explain about channels of distribution. 

 ç³…í³×ìý Ðèþ*ÆæÿY… Væü$Ç…_ ÑÐèþÇ…ç³#Ðèþ$$. 

8. Target return pricing. 

 {ç³†çœË Ë„æü Å… «§æþÆæÿ °Ææÿ~Äæý$…? 
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PART — B  

 Answer ALL of the following questions. (5  10 = 50 Marks) 

9. (a) Discuss the various marketing concepts in detail. 

  ÑÑ«§æþ Ðèþ*ÆðÿPsìý…VŠü ¿êÐèþ¯èþË¯èþ$ ÑÐèþÆæÿÐèþ$$V> ^èþÇa…^èþ$Ðèþ$$? 

Or 

 (b) Explain MC Carthy's 4P's of marketing mix. 

  MC Carthy's Äñý$$MæüP 4P's Ðèþ*ÆðÿPsìý…VŠü Ñ${ÔèýÐèþ$…¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$? 

10. (a) What is market segmentation? What are the basis of segmentation? 

  Ðèþ*ÆðÿPsŒý Ñ¿æýf¯èþ A¯èþV>¯óþÑ$? Ðèþ*ÆðÿPsŒý Ñ¿æýf¯èþ B«§éÆ>Ë$ HÑ$sìý? 

Or 

 (b) What is product positioning? What steps are involved in it? 

  ÐèþçÜ$¢ {ç³†´ë§æþ¯èþ A¯èþV>¯óþÑ$? §é°ÌZ E¯èþ² §æþÔèýË¯èþ$ {ÐéÄæý$$Ðèþ$$? 

11. (a) Discuss the emotional responses to product design. 

  ÐèþçÜ$¢ ÐèþNÅçßýÐèþ$$¯èþMæü$ çÜ…º…«¨…_¯èþ Ðèþ*¯èþíÜMæü ç³ÇÐèþÆæÿ¢¯èþ Væü$Ç…_ ^èþÇa…^èþ$Ðèþ$$? 

Or 

 (b) What is PLC? Discuss its stages. 

  ÐèþçÜ$¢Ðèþ# iÑ™èþ ^èþ{MæüÐèþ$$ A¯èþV>¯óþÑ$? §é°ÌZ° ÑÑ«§æþ §æþÔèýË¯èþ$ {ÐéÄæý$$Ðèþ$$? 

12. (a) What is new product pricing? What variation does it take to succeed? 

  {Mö™èþ¢ ÐèþçÜ$¢Ðèþ# «§æþÆæÿ °Ææÿ~Äæý$… A¯èþV>¯óþÑ$? A¨ çÜçœÍMæü–™èþ… M>Ðèþyé°Mìü M>Ææÿ×êË$? 

Or 

 (b) What is pricing? What factors influence pricing? 

  «§æþÆæÿ °Ææÿ~Äæý$… A¯èþV> ¯óþÑ$? B^èþÆæÿ×ýÌZ «§æþÆæÿËò³O {ç³¿êÐèþ… ^èþ*õ³ M>ÆæÿM>Ë$ HÑ$sìý? 

13. (a) Who is a wholesaler? What are his functions and services? 

  sZMæü$ ÐèþÆæÿ¢Mæü$yæþ$ GÐèþÆæÿ$? Ðéyìþ Ñ«§æþ$Ë$ Ðèþ$ÇÄæý$$ õÜÐéË¯èþ$ {ÐéÄæý$$Ðèþ$$? 

Or 

 (b) Explain about online marketing? And also write about its scope. 

  B¯ŒþÌñýO¯Œþ Ðèþ*ÆðÿPsìý…VŠü Væü$Ç…_ ÑÐèþÇ…ç³#Ðèþ$$? Ðèþ$ÇÄæý$$ §é° ç³Ç«¨° {ÐéÄæý$$Ðèþ$$? 

–––––––––––––– 


